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EXECUTIVE SUMMARY 
1. The median party size of visitors to Wet N' Wild's Summer 
Night was four. This was consistent in both phases of the 
survey. 
2. Over one third of the respondents decided to come to the 
Summer Nights event on the day of their visit, one quarter 
decided a day prior, and one quarter decided 2-7 days prior to 
their visit. 
3. Slightly more than one half of the respondents entered the 
park after 5 P.M. citing the half price admission and convenient 
time as their primary motivation for coming in the evening. Only 
a small proportion of the respondents mentioned the music event 
as a reason for coming after 5 P.M. 
4. Less than half of the respondents mentioned hearing 
information about Wet N' Wild's Summer Nights prior to entering 
the park. It should be noted that fewer respondents during the 
first phase of the study recalled hearing about Summer Nights 
than during the second phase. 
5. The respondents who had heard about Summer Nights noted that 
they heard the information primarily during a visit to the park, 
on TV, on the radio, or by word of mouth. During the first phase 
of the study, WFTV (ABC, Channel 9) was mentioned by almost two-
thirds of the respondents who recalled hearing about Summer 
Nights from TV. Respondents from the second phase of the study 
who recalled obtaining information about Summer Nights mentioned 
WESH (NBC, Channel 2) most, but almost as many noted WFTV (ABC, 
Channel 9). Overall, WFTV (ABC, Channel 9) was mentioned most 
often. 
6. During the first phase of the study, the majority of the 
respondents who mentioned radio as a source of information could 
not recall which station they were listening to when they heard 
about Wet N' Wild's Summer Nights. The only stations that were 
mentioned by first phase respondents were MIX 105 (WBJW FM) and 
WHTQ Q96. During the second phase of the study, two-thirds of 
the respondents who recalled hearing about Summer Nights from the 
radio mentioned MIX 105 (WBJW FM) as the source. They also 
mentioned WDIZ ROCK 100, WCAT FM Yl06, 102 JAMZ, and STAR 101. 
7. Over three quarters of the respondents during each phase 
indicated that the admission price for Wet N' Wild was a good 
value for money. 
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8. The most frequently used facilities at Wet N' Wild were: 
Black Hole, Raging Rapids, the Wave Pool, Blue Niagara, Lazy 
River, and Mach 5. The Black Hole was the most enjoyed facility 
at Wet N' Wild followed by Raging Rapids, Der Stuka, Lazy River, 
Mach 5, and Blue Niagara. The Black Hole appeared to be more 
popular during the first phase than during the second phase as 
was the Raging Rapids. The Lazy River appeared to be more 
popular during the second phase than during the first. 
9. The respondents were more interested in the park rides and 
attractions than any of the Summer Nights events. They 
exhibited, however, some interest in the live band, bikini 
contest, Beach Club, beach games, and Pizza eating contest. 
10. The majority of the respondents were very satisfied with 
their visit and said that were likely to come back. 
11. Those who were more likely to revisit Wet N' Wild: 
a. had a high interest in the park rides and attractions. 
b. had decided to visit Wet N' Wild 2-7 prior to the 
visit. 
c. were local residents 
12. Those respondents who thought that the admission 
price was a good value for money were more satisfied with their 
visit than those who did not think that the admission price was a 




The population sample consisted of Wet N' Wild visitors 
during the periods of June 25 to July 15, 1990 and July 18 to 
August 12, 1990 on all days of the week after 6 P.M. (Table 1). 
The respondents were intercepted at the exit gate of Wet N' Wild, 
briefly screened for age (13 or over) and were asked to 
participate in the study. After elimination of disqualified 
respondents, a usable sample of 308 (154 from each period) 
visitors was obtained. 
Data Analysis 
The majority of the items in the questionnaire were 
structured. Several open-ended items were used to explore 
additional information of "other" categories not included 
in the structured questions. 
Interviews lasted between 2 and 6 minutes with an average 
length of 3.55 minutes. Completed questionnaires were coded and 
the data analyzed at the University of Central Florida. 
Frequency distributions were computed for all questions, as 
well as Pearson Correlations, t-tests, and one-way analyses of 
variance for various predicting variables of park attendance. The 
results are shown in the findings section of the report. 
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Table 1: 
Day of the Week when Interviews were Administered 


















P E R I O D 
July 18 
to Aug 12 
June 25 










Total 100.0 100.0 100.0 
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Limitations 
Several limitations in the research methodology are noted 
here. The practice of interviewing only willing respondents may 
create problems of representation. Since there was no control 
over who participated in the study the results could have been 
biased by either favorable or unfavorable participants. 
In addition, some questions related to behavior intentions of 
the respondents rather than actual behavior; that is, those 
respondents who reported willingness to revisit Summer Nights, 
would not necessarily translate it into actual behavior. 
Furthermore, the study is limited to a particular period and 
time of the day of the summer season, and may not necessarily 
represent the "typical" visitor to Wet N' Wild. 
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II. FINDINGS 
Demographic Profile of the Respondents 
The median age of the respondents was 28 years. Slightly 
more than one half (51.3%) of the respondents were married, 
however, fewer were married during the first phase of the study 
(44.8%) than during the second phase (57.8%). Overall, the 
sample consisted of more females (53.6%) than males (46 . 4%). 
This was the case in both phases of the study (Tables 2-4). 
The majority of the respondents were tourists (57.8% in 
phase one and 56.5% in phase two) (Table 5). While the majority 
of the respondents were U.S. residents (80.5% phase one and 77.3% 
in phase two), a significant proportion came from the United 
Kingdom (10.4% in phase one and 14.3% in phase two). During the 
first phase, other respondents were residents of Canada, Holland, 
India, and Puerto Rico. In the second phase, other respondents 
were residents of Canada, Belgium, Bermuda, Brazil, El Salvador, 
and Sweden (Table 6). 
Zip code distributions of U.S. cities and states are presented in 
Tables 7 and 8. Eight of the ten Canadian respondents originated 
in Ontario, while the other two came from Saskatchewan and 
British Columbia (Table 9). 
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Table 2: 
Age of the Respondents 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ------------
Age 5l-0 5l-0 5l-0 
Thirteen 0.7 0.3 
Fourteen 0.7 1. 9 1.3 
Fifteen 5.3 1.9 3.6 
Sixteen 6.6 3.9 5.2 
Seventeen 6.0 1.9 3.9 
Eighteen 3.3 3.9 3.6 
Nineteen 6.0 5.2 5.6 
Twenty 3.3 4.5 3.9 
Twenty-one 2.0 3.9 3.6 
Twenty-two 2.6 3.9 3.3 
Twenty-three 3.3 3.2 3.3 
Twenty-four 3.3 1.9 2.6 
Twenty-five 2.6 1.9 2.3 
Twenty-six 1.3 3.2 2.3 
Twenty-seven 4.6 2.6 3.6 
Twenty-eight 2.6 3.2 3.0 
Twenty-nine 3.3 1.9 2.6 
Thirty 4.0 1. 3 2.6 
Thirty-one 4.0 1.9 3.0 
Thirty-two 0.7 1.3 1.0 
---------------------------------------------------------------
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Table 2 (continued): 
Age of the Respondents 
p E R I 0 D 
---------------------------------------
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ------------
Age ~ 0 ~ 0 % 
Thirty-three 2.0 4.5 3.3 
Thirty-four 4.0 5.2 4.6 
Thirty-five 2.0 3.9 3.0 
Thirty-six 1. 3 5.8 3.6 
Thirty-seven 3.3 0.6 2.0 
Thirty-eight 3.3 2.6 3.0 
Thirty-nine 2.0 1. 9 2.0 
Forty 5.3 2.6 3.9 
Forty-one 5.2 2.6 
Forty-two 2.0 3.2 2.6 
Forty-three 1. 3 2.6 2.0 
Forty-four 1.3 0.7 
Forty-five 0.7 1.3 1.0 
Forty-six 0.7 0.3 
Forty-seven 1.3 0.7 
Forty-eight 0.6 0.3 
Forty-nine 0.7 0.6 0.7 
Fifty-one 0.6 0.3 
Fifty-five 0.6 0.3 
Sixty-three 0.7 0.3 
Total 100.0 100.0 100.0 
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Table 2a: 
Age of the Respondents 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ------------
9-.-0 9-.-0 9-.-0 
Mean 26.9 29.1 28.0 
Standard Deviation 9.9 9.8 9.9 
Median 26.0 28.5 27.0 
Table 3: 
Marital status of the Respondents 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
Marital ------------ ----------- ------------
Status 9-.-0 9-.-0 9-.-0 
1. Married 44.8 57.8 51.3 
2. Single 55.2 42.2 48.7 
Total 100.0 100.0 100.0 
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Table 4: 
Gender Distribution of the Respondents 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
Gender ~ 0 ~ 0 ~ 0 
1. Males 46.8 46.1 46.4 
2. Females 53.2 53.9 53.6 
Total 100.0 100.0 100.0 
Table 5: 
Respondents' central Florida Residency status 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
Status ~ 0 ~ 0 ~ 0 
1. Tourist 57.8 56.5 57.1 
2. Local resident 42.2 43.5 42.9 
Total 100.0 100.0 100.0 
a 
Note: Residents of Orange, Seminole, and Osceola counties. 
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Table 6: 
Respondents' Place of Permanent Residence 
P E R I O D 
---------------------------------------
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
Country of ------------ ----------- ----------
Residence ~ 0 ~ 0 ~ 0 
1. U.S. 80.5 77.3 78.8 
2. Canada 3.2 3.2 3.2 
3. Holland 1.3 0.3 
4. India 0.6 0.3 
5. Puerto Rico 3.9 2.3 
6. United Kingdom 10.4 14.3 12.3 
7. Belgium 0.6 0.3 
8. Bermuda 0.6 0.3 
9. Brazil 0.6 0.3 
10. El Salvador 0.6 0.3 
11. Sweden 0.6 0.3 
Total 100.0 100.0 100.0 
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Table 7: 









New Brunswick NJ 
South Jersey NJ 




New York NY 
Flushing NY 
Jamaica NY 
Western Nassau NY 
Far Rockaway NY 
Hicksville NY 
Pittsburgh PA 
New Castle PA 
June 25 
















P E R I O D 
July 18 





































Table 7 (continued): 
Respondents• City of Residence (U.S. respondents only) 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
City of ------------ ----------- ----------
Residence 9.c-0 9.c-0 9.c-0 
Williamsport PA 0.8 0-:-4 
Southern MD 0.9 0.4 
Richmond VA 0.8 0.4 
Bristol VA 0.9 0.4 
Lynchburg VA 0.9 0.4 
Huntington WV 0.8 0.4 
Greensboro NC 0.9 0.4 
Rocky Mount NC 0.9 0.4 
Charlotte NC 0.9 0.4 
Columbia SC 0.9 0.4 
Ashville NC 2.5 1.3 
Charlston SC 1.7 0.9 1.3 
Waycross GA 1.8 0.9 
Jacksonville FL 10.1 6.2 8.2 
Tallahassee FL 2.5 0.9 1. 7 
Gainesville FL 0.8 0.4 
Orlando FL 37.3 43.6 40.4 
Miami FL 0.9 1.7 
West Palm Beach FL 3.5 0.8 6.1 
Tampa FL 2.5 2.7 2.6 
Lakeland FL 1.7 0.9 1.3 
----------------------------------------------------------------
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Table 7 (continued): 
Respondents• city of Residence (U.S. respondents only) 
City of 
Residence 










Terra Haute OH 
Indianapolis IN 
South Bend IN 
Fort Wayne IN 
Detroit MI 
Milwaukee WI 
Green Bay WI 
Bismark ND 
North Suburban IL 
South Suburban IL 
Chicago IL 
June 25 















P E R I O D 
July 18 





































Table 7 (continued): 
Respondents• City of Residence (U.S. respondents only) 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
City of ------------ ----------- ----------
Residence 9-:-0 9-:-0 9-:-0 
Kankakee IL 0.9 0.4 
Quincy IL 0.9 0.4 
Springfield IL 0.8 0.4 
Carbondale IL 0.8 0.4 
Saint Louis MO 0.9 0.4 
Wichita KS 0.9 0.4 
Pine Bluff AR 0.8 0.2 
Jonesboro AR 0.9 0.4 
Dallas TX 0.8 0.4 
Bryan TX 0.9 0.4 
Austin TX 0.9 0.4 
Midland TX 0.8 0.4 
Denver co 0.9 0.4 
Santa Ana CA 0.9 0.4 
Mojave CA 0.9 0.4 
Agana Guam 0.8 0.4 
Portland OR 0.8 0.9 0.8 
Total 100.0 100.0 100.0 
Note: Due to computer rounding, not all frequencies will add up 
to exactly 100%. 
Table 8: 
Respondents' state of Residence (U.S. respondents only) 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
State of ------------ ----------- ----------
Residence ~ 0 ~ 0 ~ 0 
Puerto Rico and VI 0.8 0.4 
Massachusetts 1.6 0.9 1.2 
New Hampshire 0.8 0.4 
New Jersey 2.4 1.8 2.1 
New York 7.3 5.5 6.0 
Pennsylvania 1.6 1.8 1.7 
Maryland 0.9 0.4 
Virginia 0.8 1.8 1.2 
West Virginia 0.8 0.4 
North Carolina 2.5 2.7 2.6 
South Carolina 1.7 1.8 1.7 
Georgia 1.8 0.9 
Florida 58.2 61. 3 59.9 
Alabama 0.8 0.9 0.8 
Tennessee 2.4 1.8 2.1 
Kentucky 1. 6 0.8 
Ohio 1.6 1.8 1.7 
Indiana 2.4 0.9 1. 7 
Michigan 1.6 1.7 
Wisconsin 0.8 0.9 0.8 
North Dakota 0.9 0.4 
----------------------------------------------------------------
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Table 8 (continued): 
Respondents' state of Residence (U.S. respondents only) 
P E R I O D 
---------------------------------------
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
State of ------------ ----------- ----------
Residence 9.:-0 9.:-0 % 
Illinois 4.1 4.5 4.2 
Missouri 0.9 0.4 
Kansas 0.9 0.4 
Arkansas 0.8 0.9 0.8 
Texas 1.6 1.8 1.7 
Colorado 0.9 0.4 
California 1.8 0.8 
Oregon 0.8 0.9 0.8 
Total 100.0 100.0 100.0 
Note: Due to computer rounding, not all frequencies will add up 
to exactly 100%. 
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Table 9: 


















P E R I O D 
July 18 














The Wet N' Wild summer Nights Visit 
1. Decision Making and Arrival Time 
Wet N' Wild visitors who came to Summer Nights had a median 
party size of four people in both phases of the study (Table 10). 
Age distributions of the party members are presented in Table 
l0a. While the majority of the respondents decided to come to 
the event on the day of their visit (34.4% in both phases) fewer 
respondents in the first phase made their decision a day prior to 
the visit than in the second phase (22.1% and 27.9%, 
respectively). Conversely, a larger proportion of the respondents 
in the first phase made their plans between 2 and 7 days before 
their visit than did in the second phase (30.5% and 21.4%, 
respectively) (Table 11). 
In the first phase, the majority of the respondents entered 
the park after 5 P.M. primarily because of the half price 
admission (69.2%) and because the time was convenient (27.5%). 
Only a small proportion (2.2%) came after five because of a music 
event. Other responses included "free ticket" and "rain check". 
The second phase differed from the first in that the majority of 
the respondents (53.2%) entered the park before 5 P.M. Those 
that entered after 5 P.M. did so primarily because of the half 
price admission (84.5%). Please note that this is a 
significantly larger proportion than in the previous phase. The 
remainder (15.5%) entered the park after 5 P.M. because the time 
was convenient (Tables 12 and 13). 
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Table 10: 
Respondents' Party size 
P E R I O D 
---------------------------------------
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
Party size ~ 0 ~ 0 % 
1 0.6 0.3 
2 25.3 14.3 19.8 
3 13.0 16.2 14.6 
4 23.4 26.0 24.7 
5 13.6 12.3 13.0 
6 9.7 9.7 9.7 
7 4.5 6.5 5.5 
8 3.2 3.9 3.6 
9 6.5 11.0 8.8 
Total 100.0 100.0 100.0 
Mean: 4.3 4.8 4.5 
st Dev: 2.1 2.2 2.1 
Median: 4 4 4 
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Table l0a: 
Respondents' Party Members' Age 
Party A G E 
mem- ---------------------------------------- Number 
ber Std. of 
# Period Min Max Mean Dev. Median Observ 
1:. 6/25-7/15 2 63 25.7 10.4 24 154 
7/18-8/12 13 55 29.2 9.9 28.5 154 
6/25-8/12 2 63 27.4 10.3 27 308 
.2. 6/25-7/15 2 68 23.2 11.2 20 153 
7/18-8/12 4 62 25.6 11.2 24 154 
6/25-8/12 2 68 24.4 11.2 22 307 
~ 6/25-7/15 1 54 17.7 9.7 16 114 
7/18-8/12 2 49 17.5 10.3 15 132 
6/25-8/12 1 54 17.6 10.0 15.5 246 
~ 6/25-7/15 2 49 16.8 9.3 15.5 94 
7/18-8/12 2 62 17.1 11.4 14 107 
6/25-8/12 2 62 16.9 10.4 15 201 
~ 6/25-7/15 3 54 19.5 11. 3 17 58 
7/18-8/12 1 61 16.0 12.7 13 67 
6/25-8/12 1 61 17.6 12.2 15 125 
~ 6/25-7/15 2 53 20.2 13.1 17 37 
7/18-8/12 1 65 17.1 15.4 12 46 
6/25-8/12 1 65 18.5 14.4 14 83 
J_ 6/25-7/15 2 52 21. 0 14.1 17 22 
7/18-8/12 2 66 14.5 12.2 12 33 
6/25-8/12 2 66 17.1 13.3 13 55 
~ 6/25-7/15 5 44 19.0 12.4 15 15 
7/18-8/12 3 46 15.3 12.5 12 21 
6/25-8/12 3 46 16.9 12.4 13 36 
~ 6/25-7/15 1 37 18.9 12.2 15 10 
7/18-8/12 1 48 10.3 10.8 7 16 
6/25-8/12 1 48 13.6 11.9 9.5 26 
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Table 11: 
Decision Timing to come to wet N' Wild's Summer Nightsa 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
Timing ~ 0 ~ 0 % 
1. Today 34.4 34.4 34.4 
2. Yesterday 22.1 27.9 25.0 
3. 2-7 days ago 30.5 21.4 26.0 
4. 8-14 days ago 5.2 3.2 4.2 
5. More than 14 days ago 7.8 13.0 10.4 
Total 100.0 100.0 100.0 
a 
Note: "When did you decide to come to Summer Nights?" 
Table 12: 
Entrance Time to wet N' Wild 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
Entrance ------------ ----------- ----------
Time ~ 0 ~ 0 ~ 0 
1. Before 5 P.M. 40.9 53.2 47.1 
2. After 5 P.M. 59.1 46.8 52.9 
Total 100.0 100.0 100.0 
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Table 13: 
Reasons for Coming After 5 P.M. 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
·Reason ~ 0 ~ 0 ~ 0 
1. Half price admission 69.2 84.5 75.5 
2. Time was convenient 27.5 15.5 22.1 
3. Music event 2.2 1. 2 
4. Other 2.2 1.2 
Note: "Why did you choose to come after 5 P.M.?" 
Total percentages exceed 100% due to multiple responses. 
2. Sources of Information about Wet N' Wild's Summer Nights 
The majority of the respondents had not heard about Summer 
Nights (60.4% in phase one and 55.8% in phase two) (Table 14). 
The respondents who had heard about Summer Nights cited radio 
most often as a source of information about summer Nights (33.3% 
in the first phase and 30.9% in the second phase). Respondents 
also indicated that they received information about Summer Nights 
while in the park (28.3% in the first phase and 23.5% in the 
second phase). Television was mentioned as a source of 
information less by respondents in the first phase (13.3%) than 
by respondents in the second phase (22.1%) (Table 15). 
Respondents who mentioned receiving information about 
Summer Nights from the TV were asked to indicate on which station 
they saw the advertising. The majority (62.5%) of respondents 
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during the first phase mentioned WFTV (ABC, Channel 9). This was 
followed by WCPX (CBS, Channel 6) and WESH (NBC, Channel 2) 
(25.0% and 12.5%, respectively). The majority of respondents 
during the second phase mentioned WESH (46.7), followed by WFTV 
(40%) and WCPX (13.3%) (Table 16). 
Respondents who mentioned radio as a source of information 
about Summer Nights were asked to indicate which stations they 
heard the information on. The majority (81.3%) of the 
respondents from the first phase responded that they didn't know 
which station carried the advertising. The station that was 
mentioned most often by these respondents was STAR 101 WSTF-FM 
(12.5%). These respondents also mentioned MIX 105 FM (6.3%) and 
WHTQ Q96 (6.3%). The majority of the respondents in the second 
phase mentioned MIX 105 (66.7%). This was followed by WDIZ ROCK 
100 (14.3%), WCAT FM 106 (9.5%), 102 JAMS (4.8%), and STAR 101 
WSTF FM (4.8%) (Table 17). 
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Table 14: 
Information about summer Nights 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
Response ~ 0 ~ 0 % 
1. No 60.4 55.8 58.1 
2. Yes 39.6 44.2 41. 9 
Total 100.0 100.0 100.0 
Note: "Have you heard about Summer Nights?" 
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Table 15: 
sources of Information about the summer Nights Event 
Source of 
Information 




4. While visiting 
the park 








11. Don't know 
a 
June 25 











P E R I O D 
July 18 










Note: "Where did you hear about the event?" 
June 25 

















TV station where Advertising was Seen 
P E R I O D 
---------------------------------------
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
TV Station ~ 0 ~ 0 ~ 0 
1. WESH (NBC, Channel 2) 12.5 46.7 34.8 
2. WFTV (ABC, Channel 9) 62.5 40.0 47.8 
3. WCPX (CBS, Channel 6) 25.0 13.3 17.4 
Total Number of Responses 8 15 23 
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Table 17: 
Radio station where Advertising was Heard 
P E R I O D 
---------------------------------------
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
Radio Station % ~ 0 % 
1. MIX 105 (WBJW FM TOP 40) 6.3 66.7 40.5 
2. WHTQ Q96 (rock & roll) 6.3 2.7 
3. WCAT FM Y106 
(light rock and top 40) 9.5 5.4 
4. WDIZ ROCK 100 14.3 8.1 
5. 102 JAMZ 
(urban contemporary) 4.8 2.7 
6. STAR 101 WSTF FM 
(contemporary and top 40) 12.5 4.8 8.1 
7. Don't know 81.3 35.1 
Total Number of Responses 16 21 37 
Note: Total percentages exceed 100% due to multiple responses. 
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3. Perception of Value for Money 
The majority of the respondents in both the first and second 
phase of the study (79.2% and 75.3%, respectively) thought that 
the admission price to the Wet N' Wild rides and entertainment 
was a good value for money (Table 18). 
Table 18: 
Perception of Value for Money of Admission Price 
P E R I O D 
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
------------ ----------- ----------
Response ~ 0 ~ 0 2.-0 
1. No 20.8 24.7 22.7 
2. Yes 79.2 75.3 77.3 
Total 100.0 100.0 100.0 
Note: "Did you think that the admission price for Wet N' Wild 
rides and entertainment was a good value for money?" 
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4. Facilities used at Wet N' Wild 
Respondents were asked to indicate which facilities they had 
used while at Wet N' Wild. The facilities that appeared to be 
used by the greatest proportion of the respondents during the 
first phase were (in descending order): Black Hole (71.7%), 
Raging Rapids {70.2%), Wave Pool (60.9%), Lazy River (59.6%), and 
Mach 5 {50.3%). During the second phase, the facilities most 
used by respondents were: Black Hole {60.1%), Raging Rapids 
(57.9%), Lazy River {55.9%), Wave Pool (55.3%), and Mach 5 
(46.1%). Please note that the overall usage of facilities was 
greater during the first phase of the study than during the 
second phase of the study {Table 19). 
Respondents were asked to indicate which facility at Wet N' 
Wild they enjoyed most. In both phases, the Black Hole was the 
most popular (43.4% and 35.3%, respectively). Another popular 
facility was the Raging Rapids (16.4% and 11.8%, 
respectively) {Table 20). 
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Facility used 
1. Black Hole 
2. Raging Rapids 
3. Wave Pool 
4. Blue Niagara 
5. Lazy River 
6. Mach 5 
7. Kamikaze 
8. Der Stuka 
9. Hydra Maniac 
10. Surf Lagoon 
11. Knee Ski 
12. Bubble Up 
13. Pepper Park 




Facilities Used at Wet N' Wild 
June 25 
















P E R I O D 
July 18 

































Note: "Have you utilized the following features and facilities of 
Wet N' Wild today? 




wet N' Wild Facility that was enjoyed most 
P E R I O D 
---------------------------------------
June 25 July 18 June 25 
to July 15 to Aug 12 to Aug 12 
Facility ------------ ----------- ----------
enjoyed most ~ 0 ~ 0 ~ 0 
1. Black Hole 43.4 35.3 39.3 
2. Raging Rapids 16.4 11.8 14.1 
3. Mach 5 6.6 7.8 7.2 
4. Der Stuka 8.6 7.8 8.2 
5. Blue Niagara 4.6 9.8 7.2 
6. Lazy River 5.3 11.1 8.2 
7. Kamikaze 5.3 3.9 4.6 
8. Knee Ski 3.3 3.9 3.6 
9. Wave Pool 2.6 5.2 3.9 
10. Surf Lagoon 1.3 0.7 
11. Hydra Maniac 1. 3 2.0 1.6 
13. Bubble Up 1.3 0.7 1.0 
14. Flash Flood 0.7 0.3 
Total 100.0 100.0 100.0 
a 
Note: "Which feature or facility did you enjoy most?" 
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5. Level of Interest in Summer Nights Events 
Respondents were asked to indicate their level of interest in 
a variety of Summer Nights events. They were given a scale 
ranging from 1 to 5 where "1" indicated total disinterest ("not 
interested at all") and "5" indicated high interest ("very 
interested.") 
Overall, Wet N' Wild Summer Nights visitors were very 
interested in the park rides and attractions (mean=4.7 in both 
phases of the study) - more than any event of the Summer Nights. 
They were also interested in (descending order) the live band, 
bikini contest, Beach club with disc jockey, beach games, and 
pizza eating contest. They were least interested in the national 
talent acts (Table 21). 
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Table 21: 
Level of Interest in the summer Night events 
Interest level 
1. Park rides 
and attractions 
2. Live band 
3. Bikini contest 
4. Beach Club 
with Disc Jockey 




8. Beach games 
Scale: 
June 25 
to July 15 
P E R I O D 
July 18 
to Aug 12 
June 25 
to Aug 12 
Mean/Std Dev Mean/Std Dev Mean/Std Dev 
4.8 0.6 
3.5 1.3 
3 .2 1. 7 
3 .2 1. 3 





















6. Level of Satisfaction and Likelihood to Revisit Wet N' Wild on 
Summer Nights 
Both satisfaction with the current experience at Wet N' Wild 
and likelihood to come back to Summer Nights in the future were 
very high. In the first phase, the majority of respondents 
indicated that they were very satisfied (66.2%) or satisfied 
(32.5%) with their visit. Only a small percentage was 
dissatisfied (0.6%) or neither satisfied nor dissatisfied (0.6%). 
In the second phase of the study, a higher proportion of the 
respondents was very satisfied with the Wet N' Wild visit 
(81.8%). The rest were satisfied (15.6%), neither satisfied nor 
dissatisfied ( 1. 3%) , or dissatisfied ( 1. 3%) (Table 22) . 
With regard to future likelihood to come back to Summer 
Nights, the majority of the respondents in both phases of the 
study said that they were very likely (78.6% and 85.7%, 
respectively) to revisit Wet N' Wild for Summer Nights. Only a 
small percentage (5.2% and 5.8%, respectively) indicated that it 
was unlikely that they would revisit Wet N' Wild (Table 22). 
Respondents who indicated that it was unlikely that they 
would return to Wet N' Wild for Summer Nights were asked to 
indicate their reasons. One quarter of the respondents in the 
first phase indicated that it was too expensive. The majority of 
the responses from both phases fell into the "other" category. 
These responses included: moving away, too many people, too far 
from home, one visit is enough, don't like slides, or just not 




Level of satisfaction with Wet N' Wild Visit 
Level of 
Satisfaction 
1. Very dissatisfied 
2. Dissatisfied 
3. Neither satisfied 
nor dissatisfied 
4. Satisfied 















P E R I O D 
July 18 























Level of Likelihood to 




2. Somewhat unlikely 
3. Somewhat likely 















P E R I O D 
July 18 



















Note: "How likely is it that you will come back to Summer Nights 
again in the future?" 
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Table 24: 
Reasons for Not Wishing to Come Back to summer Nights 
Reasons 
1. Too expensive 
2. Too late in the 
3. Too many kids in 














P E R I O D 
July 18 












Predictors of Likelihood to Revisit wet N' Wild 
A statistical technique called Pearson Correlation was 
conducted to determine what factors affect respondents' overall 
likelihood to come back to Summer Nights in the future. 
The results indicated that those respondents who were more 
likely to come back to Summer Break Nights had a high interest in 
park rides and attractions .. pa 
Perceptual Differences between Groups of Respondents 
A series of statistical techniques called one-way analysis of 
variance and t-tests were conducted in order to test whether 
there were any significant differences between respondents' 
various socioeconomic and profile characteristics regarding 
their: 
(1) Level of likelihood to come back to Summer Break Nights 
in the future. 
(2) Level of Satisfaction with their Wet N' Wild visit. 
Sub-groups of the respondents were defined by the following 
profile and socioeconomic variables: 
1. Previous information about Summer Nights. 
2. Perception of admission price value for money. 
3. Decision timing to visit Summer Nights. 
4. Residency status of the respondents. 
Only significant findings are reported below. It was found 
that: 
1. Respondents who heard about Summer Nights were more likely to 
come back to the event (mean=3.9) than respondents who did not 
hear about Summer Nights (mean= 3.6). Similar findings were 
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recorded in the 1989 study. 
2. Respondents who thought that the admission price for Wet N' 
Wild rides and entertainment was a good value for money were more 
likely to come back to the event and were also more satisfied 
with their visit (means= 3.8 and 4.7, respectively) than 
respondents who did not think it was a good value for money 
(means= 3.4 and 4.6, respectively). Similar findings were 
recorded in the 1989 study. 
3. Respondents who decided to come to Summer Nights 2-7 days 
prior to the event were more likely to visit Summer Nights in the 
future (mean= 3.9) than respondents who decided to come to 
Summer Nights on the day of the event (mean= 3.6). 
4. Local residents were more likely to come back to the event 
(mean=3.9) than tourists (mean= 3.6). Similar findings were 
recorded in the 1989 study. 
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III. SUMMARY AND CONCLUSIONS 
The Wet N' Wild Summer Nights 
The median party size of visitors to Wet N' Wild's Summer 
Night was four. This was consistent in both phases of the 
survey. The majority of the respondents decided to come to the 
Summer Nights event on the day of their visit, a day prior, or 2-
7 days prior to their visit. Slightly more than one half of the 
respondents entered the park after 5 P.M. citing the half price 
admission and convenient time as their primary motivation for 
coming in the evening. Only a small proportion of the 
respondents mentioned the music event as a reason for coming 
after 5 P.M. 
Sources of Information about the Event 
Less than half of the respondents mentioned hearing 
information about Wet N' Wild's Summer Nights prior to entering 
the park. It should be noted that fewer respondents during the 
first phase of the study recalled hearing about Summer Nights 
than during the second phase. 
The respondents who had heard about Summer Nights noted that 
they heard the information primarily during a visit to the park, 
on TV, on the radio, or by word of mouth. During the first phase 
of the study, WFTV (ABC, Channel 9) was mentioned by almost two-
thirds of the respondents who recalled hearing about Summer 
Nights from TV. Respondents from the second phase of the study 
who recalled obtaining information about Summer Nights mentioned 
WESH (NBC, Channel 2) most but almost as many noted WFTV (ABC, 
Channel 9). Overall, WFTV (ABC, Channel 9) was mentioned most 
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often. 
During the first phase of the study, the majority of the 
respondents who mentioned radio as a source of information could 
not recall which station they were listening to when they heard 
about Wet N' Wild's Summer Nights. The only stations that were 
mentioned by first phase respondents were MIX 105 (WBJW FM) and 
WHTQ Q96. During the second phase of the study, two-thirds of 
the respondents who recalled hearing about Summer Nights from the 
radio mentioned MIX 105 (WBJW FM) as the source. They also 
mentioned WDIZ ROCK 100, WCAT FM Y106, 102 JAMZ, and STAR 101. 
Perception of Value for Money 
Over three quarters of the respondents during each phase 
indicated that the admission price for Wet N' Wild was a good 
value for money. 
Facilities Used at Wet N' Wild 
The most frequently used facilities at Wet N' Wild were: 
Black Hole, Raging Rapids, the Wave Pool, Blue Niagara, Lazy 
River, and Mach 5. The Black Hole was the most enjoyed facility 
at Wet N' Wild followed by Raging Rapids, Der Stuka, Lazy River, 
Mach 5, and Blue Niagara. The Black Hole appeared to more 
popular during the first phase than during the second phase as 
was the Raging Rapids. The Lazy River appeared to be more 
popular during the second phase than during the first. 
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Level of Interest in the Summer Break Nights Events 
The respondents were more interested in the park rides and 
attractions than any of the Summer Nights events. They 
exhibited, however, some interest in the live band, bikini 
contest, Beach Club, beach games, and Pizza eating contest. 
Likelihood to Come Back to Summer Nights 
The majority of the respondents were very satisfied with 
their visit and said that were likely to come back. Those who 
were more likely to visit Wet N' Wild had a high interest in 
the park rides and attractions. 
Respondents who heard about Summer Nights prior to their 
visit were more likely to return than those who had not. 
Additionally, those respondents who thought that the admission 
price was a good value for money were more satisfied with their 
visit than those who didn't. Respondents who decided to visit 
Summer Nights 2-7 prior to their visit were more like to return 
than those who didn't. Finally, local residents were more likely 
to return than tourists. 
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